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 I 
 
摘要 
 
随着互联网金融的快速发展，P2P 业务模式成为各类金融产品的重要模式，
在我国得以迅速发展。其中，作为商业银行重要金融工具的票据成为国内众多
P2P 平台的青睐投资品，也吸引了部分商业银行将其作为介入互联网金融的重要
载体。P2P 票据业务在小微企业和个人投资者之间搭建了资金融通平台，为商业
银行应对互联网金融带来的金融脱媒、低成本等挑战提供了可供借鉴的发展模
式，从宏观层面而言，更是为近年来国家层面解决中小微企业融资难、融资贵的
问题提供了新的解决方法和思路。 
本文以商业银行票据业务发展模式为研究对象，综合运用文献调查法、比较
分析法、定性和定量分析法等研究方法,分析了互联网票据产生的原因和发展现
状,归纳出目前互联网票据的三种业务模式和产品模式,分析了互联网票据的收
益和风险及对商业银行传统票据业务的影响 ,并运用 SWOT 战略分析法分析了商
业银行在互联网票据新型业务模式下的优势、劣势、机会与威胁。在此基础上提
出了商业银行应改革传统经营体制,提高经营效率,利用大数据模型构建票据电
子化信息系统和线上票据金融服务平台、运用互联网信息平台开展互联网票据业
务、发挥互联网票据企业客户集聚效应、开展互联网票据产品创新等应对策略和
建议，从而一方面有助于发挥商业银行在票据业务方面的传统经营优势，另一方
面则加快商业银行应对互联网金融崛起带来的金融脱媒、市场份额流失等局面，
提升商业银行的市场竞争力。 
 
 
  关键词：互联网票据，商业银行，业务创新 
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Abstract 
 
As the rapid development of Internet finance, P2P business model has become 
important model of different kinds of financial product with mushroom growth in 
China. Bills has become popular product of investment and fundamental element both 
by most P2P platforms and some commercial banks.P2P bill builds financing platform 
between micro businesses and personal investors, provides development model 
available for reference to overcome the challenges of financial disintermediation and 
low cost brought by Internet finance for commercial bank. From the macro level,  it 
provides a new solution and ideas to solve the financing difficulties of small and 
micro enterprises in recent years. 
    This thesis studies the development model of commercial bank bill business. 
Several research methods are implemented, including literature survey, comparative 
analysis, and qualitative/quantitative analysis.   By analyzing the reason and current 
situation of the development of the Internet bill, summed up three kinds of business 
model and product model, analyzes the benefits and risks of Internet bill and the 
influence on the traditional commercial bank bill business, and by using the SWOT 
strategy analysis method to analyze the advantages and disadvantages, opportunities 
and threats of the new business model in the Internet bill of commercial banks. Based 
on the proposed commercial banks should reform the traditional management system, 
improve management efficiency, using a large data model of information system and 
electronic bills online financial services platform, agglomeration effect to carry out 
Internet bills product innovation strategies and suggestions, help to play the traditional 
business advantage in the bill business of commercial banks on the one hand; on the 
other hand, to accelerate the commercial banks to deal with the rise of Internet 
banking financial disintermediation, loss of market share, to enhance the market 
competitiveness of the commercial banks. 
    Key words: Internet Bills, Commercial Bank, Business Innovation 
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